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Connect with Kids: 
Why Early Outreach Bears Fruit
by Peggy Sissel-Phelan, Ed.D.

Looking for ways to attract new customers, and to keep them coming back?  If you haven’t already developed an outreach plan targeting kids, think again.  Here’s ten reasons why you should create a plan today and start implementing it now.

1. It’s easy to locate kids.  Schools, camps, community programs, scouts, and other clubs and youth groups can provide a venue for promoting the market and educating kids about farming, local foods, and about sustainable agriculture.  

2. Schools and other programs need you.  New mandates regarding nutrition education and encouraging greater consumption of fruits and vegetables have staff at programs for PreK-12 graders looking for easy, relevant ideas.

3. Kids can be the conduits to new customers.  They will ask their parents to take them to the market, and these families will encourage other families to shop there.  A visit to the farmers’ market is an outing that gets people out in the fresh air, gives them exercise, encourages families to learn about, buy, and prepare fresh fruits and vegetables.  It also increases family time together.

4. Keep in mind that the employees of the schools, camps, and community programs that you connect with are all prospective new customers as well.  Each has their own network in the community that may not have yet been tapped.
5. The breakfast, lunch, and afterschool nutrition programs at the various organizations can be approached to become regular or seasonal institutional buyers.  The same is true for food sales at sports events and other extra curricular activities.  And, how about a school fundraiser selling local fruit, veggies, or other market products such as honey, flowers, artisan cheeses and handicrafts?
6. Doing community outreach to educate youth about the tremendous health, environmental, and economic benefits of shopping at the farmers’ market promotes good will.  

7. High school students and older boy and girl scouts can be developed as a source of volunteers for many different tasks that need to be done, or could be taken on as a value-added feature of the market.  This includes fundraising, outreach, set up and clean up, creation and maintenance of a community garden, as well as committee and even board membership.

8. Likewise, encourage youth from FFA, 4H, and other groups to jointly organize a vendor’s booth.  As they select what to grow, set pricing, and establish a management plan and work schedule they are being developed as your community’s future growers, market vendors,  and market managers. 

9. A Farmers’ Market is a fascinating, colorful place that kids will want to return to again and again.  In doing so, they will develop an appreciation of locally-grown, fresh foods, and are likely to continue that consumption as they become adults. 

10. Ultimately, kids are future customers, chefs, growers, and policy makers, so cultivate them early and I guarantee your efforts will bear fruit. 

Dr. Peggy Sissel-Phelan is the founding publisher of Brain Child Press, Inc.  With over 25 years of experience in developing and evaluating community programs, she has held positions of professor, researcher, community educator, advocate, and consultant.  A former fellow with the Kellogg Foundation, she is the author/editor of four scholarly texts and numerous academic papers and magazine articles.  Her books for the trade include the children’s picture book “A Visit to the Farmers’ Market,” “A Very Purple Pepper: Colors to Know So You Can Grow,” “Vegetables Count,” and “I See a Star: Amazing Shapes to Find on Your Plate.”   Her activity guide entitled “All About Farmers’ Markets:  A Teaching Guide for Classrooms, Camps, and Community Programs” has been endorsed by the New York City Greenmarket program as a recommended resource for teachers in the New York City public school system.  
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